Tonee Bell to Appear on the Tom Joyner Morning Show
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INDIANAPOLIS — Tonee Bell, the first African-American with his own brand of computers in
mayjor retail, will be interviewed on the Tom Joyner Morning Show Friday, November 13. Bell is
CEO and founder of A Unity System, Inc (AUS) a supplier and distributer of a broad range of
state-of-the-art, affordable desktops, laptops, servers and fully rugged field PCs. The interview
comes within weeks of AUS signing a landmark agreement with Wal-Mart to provide
contemporary desktops and laptops to Wal-Mart customers through www.walmart.com.

Bell has overcome incredible odds to compete in an industry dominated by major corporations.
His story and the story of AUS have been described as that of ordinary people doing
extraordinary things. Mr. Bell grew up in a family of modest means in a small, rural town in
North Carolina. He had a 16 year military career before starting AUS in 1999. With
considerable business savvy and no financial backing his company entered major retail just two
years later with Staples, and subsequently Kmart, and Office Depot. AUS also supplied
computers to General Motors through its GM Advantage Program.

According to Mr. Bell, “AUS intends to crack the digital divide by offering products that are
affordable and more valuable for the average consumer.” The costs of the computers range from
$298.00 to $478 for desktops and $398.00 to $628.00 for laptops. The high-end desktops have
built-in Wi-Fi. All laptops feature built-in webcam, microphone and Wi-Fi, and the upper end
laptops include Bluetooth. “Our products are affordable due to our operational efficiencies and
they are assembled in the United States to help maintain and create American jobs,” says Bell.

Besides affordability, AUS is backing the quality of its products by offering a one year warranty
on labor and three years limited warranty on parts, which is two years more than the market
average. For similar products, other competitors are only offering one year parts and labor.
“The longer limited warranty period is a part of our focus on excellent customer service as we
want our buyers to be comfortable with their purchasing decision,” says Bell. “We are building a
company that believes in giving back and paying forward.”

For more information about AUS, visit www.aunitysystems.com or contact Ms. Adena Wright
at (770) 578-7987 or communications@aunitysystem.com.
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